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Workshop outlines 
 
Workshop session A (11.00-11.40): 
 

 
Ideas and creativity  

How do you generate and refine your ideas for a public engagement activity? This is very definitely a skill 
that can be learnt, not a mystical attribute of a tiny minority of people who are labelled as being ‘creative’. 
This workshop will explore the tools and techniques you can use to unleash your own creativity and 
design new and engaging ways to communicate with the public. 

 
Evaluating public engagement activities 

Why should you evaluate your public engagement activities? This workshop will consider both the 
benefits and constraints of evaluation. The session will outline what and how to evaluate along with how 
to analyse and use the results of your evaluation to ensure you are reaching your audience effectively. 

 
Working with different audiences 

Working with non-researchers can be a daunting task but this workshop will give you a helping hand in 
the right direction. The workshop will cover topics such as: 

• who are the public? 
• understanding the needs of your audience  
• what are you trying to achieve?  
• reaching your target audience 
• engaging your audience 
• developing simple and clear messages  

 
Exploring the levels of public engagement 

This workshop will examine the different levels of public engagement including: 
• informing and educating the public 
• gathering information and views from the public 
• discussing among and with the public 
• engaging with the public 
• partnering with the public (action research and co-inquiry) 

The pros and cons of each level and the techniques associated with individual levels will be explored. 
The workshop will also consider the question of who wants you to communicate and what are their 
drivers/motivation e.g. universities, government agencies, funding bodies, yourself. 

 
 
Workshop session B (11.45-12.25) – repeat of workshop session A 
 



 
 
 
 
 
 
 
Workshop session C (13.45-15.45) 
 

Getting started with public engagement 

Do you want to do public engagement but don’t know where or how to start? This workshop will cover 
the essentials when starting out on public engagement activities. Topics covered include methods and 
formats of public engagement activity; event planning; and how to reach your public. 

 
Building upon your public engagement activity 

Have you done some public engagement activity but you would like to improve your knowledge and 
skills? This workshop will develop your understanding of the practices in more depth. Topics covered 
include understanding audience objectives; catering for different learning styles; using different delivery 
formats e.g. social media; measuring impact and quality of your activities.  

 
Public engagement masterclass 

Do you have significant experience of achieving mutually beneficial public engagement activity already? 
This workshop will help you improve your practice. The content will be designed around your 
expectations of the event although topics covered may include understanding more about the 
consultation processes; action research; information-sharing networks; and building your work 
sustainably. 

 


